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Marketing Strategies (2109414)
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This course explores the fundamental concepts
and importance of managerial strategy in general
and marketing strategy specifically, through
highlighting the numerous types, fields of
marketing strategy as well as discussing the
different ways of formulating , designing and
selecting appropriate marketing strategy
especially the competition strategies. In addition
exploring the strategies for developing,
designing and launching products as well as
market segmentation, product distribution,
pricing and promotion with concentration on
competition and branding strategies.
(Prerequisite: marketing research, 2109333).
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